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the Course
Course 1) To develop an understanding of the fundamental concepts, nature, scope,
Objectives: and role of managerial economics in business decision-making.

2) To explain the concept, types, and measurement of elasticity of demand
and its relevance in pricing and business decisions.

3) To familiarize students with techniques and methods of demand
forecasting for effective planning and decision-making.

4) To provide knowledge about the business environment and its
components affecting business operations and strategy.

Course Content

Unit Description Weightage (%)
No.
1. [Introduction to Managerial Economics 25%

¢ Introduction, Meaning and Definition of Managerial Economics
Features and Significance of Managerial Economics

Nature and Scope of Managerial Economics

Theory of Decision Making and Forward Planning
Cost-Benefit Analysis

e Role of Managerial Economics in Decision Making

2. | Elasticity of Demand 25%
e Meaning and Definition of Elasticity of Demand
Factors Determining Elasticity of Demand
Importance of Price Elasticity of Demand

Price Elasticity: Meaning and Types

Income Elasticity: Meaning and Types

Cross Elasticity: Meaning and Types
Measurement of Elasticity

3. | Demand Forecasting 25%
e Demand Forecasting- Meaning, Categories, Purpose of Demand
Forecasting
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e Steps Involved in Demand Forecasting

e Determining scope of a Demand Forecasting

e Methods of Demand Forecasting- Opinion Poll Method, Consumer
Survey Method, Collective opinion Method, Expert’s Opinion
Method

e Statistical Method — Trends Projection Method (Graphical and
Least Square), Barometric Techniques, Regression Method

4. | Business Environment 25%

e Meaning of Business Environment

e Features of Business Environment

e Importance of Business Environment

e Components of Business Environment

e Types of Business Environment - Internal Environment, External
Environment

e Micro Environment

e Macro Environment (PESTEL analysis)

e Interdependence of Business and Environment

Teaching- The course would be taught /learnt through ICT (e.g. Power Point Presentation,
Learning Audio-Visual Presentation), Lectures, Group Discussions, Quizzes,
Methodology Assignments, Case Study and Browsing E- Resources.

Internal and External Examination Evaluation

Sr. No. Details of the Evaluation / Exam Pattern 50 Marks (%)

1 Class Test (at least one) 15 (30%)
2 Quiz (at least one) 15 (30%)
3 Active Learning 05 (10%)
4 Home Assignment 05 (10%)
5 Class Assignment 05 (10%)
6 Attendance 05 (10%)

Total Internal (%) 50 (100%)

Final Examination 50 (100%)

Sr. No. | Course Outcomes: Having completed this course, the learner will be able to

1) Students will be able to explain and apply the principles of managerial economics
in decision-making and forward planning.
2) Students will be able to analyse elasticity of demand and apply it in pricing and
revenue-related decisions.

3) Students will be able to apply various demand forecasting methods to estimate
future demand in real-world business situations.
4) Students will be able to analyze the business environment using tools like PESTEL

and evaluate its impact on business decisions.
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Suggested References:

Sr. No. References: (As per the APA Format)

1. Advance Economic Theory and Operation Analysis- S.J. Baumol

2. Economic Theory and Operation Analysis- S.J. Baumol

3. Introduction to Managerial Economics- Savage and Small

4. Managerial Economics - Samuel Paul

5. Managerial Economics- D.C.Haque

6. Managerial Economics- Gopal Krishna

7. Managerial Economics- Thomas Maurice

Sr. No. [ On-Line Resources available that can be used as Reference Material

(As per the APA Format)

1.  |https://egyankosh.ac.in/bitstream/123456789/7574/1/Unit-1.pdf

2. https://sist.sathyabama.ac.in/sist coursematerial/uploads/SBAA5104.pdf

3. https://epgp.inflibnet.ac.in/epgpdata/uploads/epgp content/S000023MA/P001405/M0
28278/ET/1521798107Q1.pdf

4. https://ebooks.inflibnet.ac.in/mgmtp1 1/chapter/demand-estimation-and-forecasting/

5. https://egyankosh.ac.in/bitstream/123456789/79458/1/Unit-1.pdf

Page 3 of 3




